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Two Women Filmmakers. Two Films. 

One Big Premiere.

Smush Media Announces the World Premieres of its 

Two Debut Documentary Films at the 

South by Southwest Film Festival (SXSW) in March.
February 6, 2009, San Francisco, CA-- Filmmakers Geralyn Pezanoski and Jennifer Steinman are best friends who decided to form a small independent film company “on the side,” as an alternative to their corporate video day jobs.  A Video Producer and Editor respectively, Pezanoski and Steinman dreamed of pooling their creative talents and those of their friends and colleagues in the San Francisco Bay Area film community (“Smushing” them all together) to create innovative projects designed to spur positive change in the world.  Five years later they still haven’t left their day jobs, but their company Smush Media has successfully completed two documentary films, both of which will have their World Premieres at the South By Southwest Film Festival in Austin, Texas, March 13-21, 2009.

“MINE,” directed by Pezanoski, is the powerful story about the essential bond between humans and animals told against the backdrop of post-Hurricane Katrina America. Pezanoski was inspired to fly to New Orleans, camera in hand, when she heard about the thousands of abandoned animals still roaming the streets in need of help.  She found herself on the ground with the volunteer rescuers in the weeks following the storm, and continued to follow the evolving story of these “Katrina Pets” over the next three years.

“About a year after the storm I started reading all of these stories of custody battles that were happening,” says Pezanoski, “between people who had adopted Katrina animals and the original owners who had finally returned home to New Orleans and were searching for their lost pets. What struck me was how difficult it must be for both people who love these pets, and the arbitrary criteria people were using to decide what was ‘best’ for the animals.  Ultimately, it seemed to boil down to a story about compassion.”

Steinman, too, took the inspiration for her directorial debut film,

“MOTHERLAND,” from real life.  She was compelled to examine the complexities of grief and healing after witnessing her close friend lose her son in an automobile accident.  Driven by the theory that “giving is healing,” Steinman organized six grieving moms on a volunteer trip to Africa.  Her hope was that traveling abroad to work with children in need could help these mothers find some positive meaning in the wake of their devastating loss.

“Recently, with the tragic death of John Travolta and Kelly Preston’s son, more parents have asked themselves the question “what would I do if it happened to me?” says Steinman.  “The truth is, there are so many people in this country who are grieving and we live in culture in which they usually suffer alone.  I think we have a lot to learn from Africa, where despite so much death and grief people tend to support each other as communities through their losses.  I hope this film can offer a message of hope to people and address the complex, though intrinsically human, subjects of grief and healing.”

For almost three years, Pezanoski and Steinman have worked side-by-side, directing their own respective films and supporting each other through the process.  Pezanoski directed “Mine” and worked as a Field Producer on “Motherland,” accompanying Steinman to Africa and ensuring the success of the film shoot.  And Steinman directed “Motherland” while concurrently serving as Story Consultant on “Mine,” advising Pezanoski at various points during the post-production process.  Both filmmakers also capitalized on the talents of many of their colleagues in the Bay Area production community, and were supported by huge contributions from Remedy Editorial and Skywalker Sound, among others.

“It is such an honor to have both of our films premiere at South by Southwest,” says Steinman, “and I think it is a great celebration of our friendship and our business partnership that we get to go to Austin together.  I hope this is just the beginning of many more opportunities for our company, and working together as creative partners.”

Ultimately, Pezanoski and Steinman hope that Smush Media can serve as a model  for other filmmakers, showing the power of collaboration to create media that makes an impact in the world.

For more information:

www.smushmedia.com
www.minethemovie.com
www.motherland-thefilm.com
www.sxsw.com
###

